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Case Study: How the Parents’ Picks Product Spotlight
Drives Long-Term Results

A Deeper Look at Post-Award Success

Overview

Winning a Parents’ Picks Award is a powerful mark of trust—but many brands take it a step
further by leveraging the Product Spotlight to maximize exposure, build credibility, and drive
long-term results. The Product Spotlight is a one-time paid editorial feature available exclusively
to award winners. It includes a professionally written, SEO-optimized article that remains
permanently published on our site.

This case study highlights how one award-winning brand, All in One Curriculum, used the
Product Spotlight to significantly expand their reach and generate meaningful revenue beyond
the award win.

What Is the Product Spotlight?

The Parents’ Picks Product Spotlight includes:

e A 1,000+ word editorial review written by our editorial team
e Permanent publication on ParentsPicksAwards.com

e SEO optimization for long-term Google ranking

e Backlinks to your website to improve search performance

e A “Why Parents Love It” section for quick reader trust

e A Behind-the-Brand story to humanize your company

o The ability to update CTAs or links anytime

This review is designed to educate, validate, and convert.
The Impact: Results from All in One Curriculum

After winning a Parents’ Picks Award, All in One Curriculum added a Product Spotlight to
build on the momentum. The results were measurable:



e 10,000+ page views to their Spotlight article in just three months

e $2,500+ in direct sales directly attributed to the Spotlight article/review
o Enhanced brand story clarity, leading to deeper parent engagement

e Ongoing exposure months after their award was announced

This was a one-time investment with long-term payoff—providing lasting visibility and
continued relevance in Google search results.

Why It Works

Parents browsing our site are already looking for vetted, award-winning resources. The Product
Spotlight gives them more context, more confidence, and a direct path to explore your product
further.

Builds trust through third-party validation

v Drives qualified traffic to your site

v Supports sales growth with deeper brand storytelling
v Offers lasting value—no renewals, no expiration

Client Perspective

“We apply to the Parents’ Picks Awards every year because having a current-year award sets us
apart in a very competitive space. The Product Spotlight was an additional win—it continues to
bring in traffic, acts as a trusted third-party review we can share with potential customers, and
gives us high-quality content we reuse across our marketing.

We’ve found that third-party validation through awards and editorial coverage offers some of the
best ROI in our entire marketing strategy. It’s a smart investment we make year after year—and
it’s played a major role in our business growth.”

— Kathy, Founder of All in One Curriculum

Conclusion
The Parents’ Picks Product Spotlight can transform your award win into an evergreen
marketing asset. For brands that have already earned the trust of parents, this feature helps

deepen the connection and convert more attention into action.

If you've already won a Parents’ Picks Award, the Product Spotlight is your next step toward
even greater visibility—and it never expires.

See a live example here



https://www.parentspicksawards.com/product-spotlights/all-in-one-curriculum-review/

